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1-describe and discuss the development cycle for the medical practice?
The achievements and innovations made in medicine have been as a result of continuous efforts of developing medical practice from the traditional practice to the modern-day practice characterized by modern equipment in the provision of care. From the traditional medicine practice in ancient Egypt and Babylon, the medical diagnosis was taken further by the Greeks to introduce medical diagnosis and medical ethics that were more advanced. Jamshidi-Kia et al, (2018) states that the second cycle of development took place in the medieval age, where the improvements in the surgical practices were made and were systemized. This resulted in vigorous training of physicians in a systematic process across major universities. During the renaissance period, advanced innovation and practice were made, including a microscope that made it easy to understand human anatomy, which promoted further research on that field. Germ theory and treatment methods created the basic steps towards the realization of quality medical practice. Research in the field intensified with establishing various research centers in the early 20th century and worked in collaboration with health facilities to improve medical practice. The mid of the 20th-century brought about advancement in biology and chemistry and other areas such as genetics, which significantly impacted how medicine was conducted in the country. The field of medicine became advanced, with wide areas of specialization being offered in many universities. The 21st century has seen the medical practice grow hand in hand with technology, and incorporating the two has revolutionized the medical practice. There is continuous research to develop the field even further to improve healthcare across the world. 
2-discuss the 4ps of marketing. Be sure to explain each marketing function in detail.
Product. This refers to what the company or organization is selling or dealing with. It can either be a good or service in a specific industry. Under this, marketing is focused on differentiating the product that one is selling uniquely in terms of packaging, branding, or quality to stand out from the competing products (Resnick et al, 2016).
Price. This means the cost of the service or product that one is providing to the consumers. Coming up with the right price, which results in reduced sales and yet realizes the most profit. The price of a product creates a certain image to the consumers. Prices should be developed according to the target market, and brand one has created. 
Place. This refers to the location where marketing is being conducted. Selecting the appropriate location should understand the market and behaviors of the consumers that are being targeted. Customers should determine the marketing decision that one is going to make.
Promotion. After optimizing the three Ps promoting the offers is now the most important task. This means generating revenue using the brand that has been established. Various options are available to choose from to decide the channel to use for promotion. The target audience should guide the selection of the channel to be used.
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